SAMSUNGLED
Ingredient Brand Guidelines

Version 1.0



Samsung Electronics Co., Ltd. is pleased to work with you who share our values.
The goal of this document is to communicate the correct usage of Samsung LEDs
ingredient brand to successfully differentiate the quality of your product.

We appreciate your cooperation in adhering to these requirements that maintain the integrity
of the marks and strengthen the ingredient brand.

Using other words/sentences/marks would seriously harm our brand,

which could create the need for dispute resolution.
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l. Basic System



SAMSUNGLED
Introduction

LED provided by Samsung

LED provided by
Samsung

LED provided by Samsung

LED provided by
Samsung

In an effort to give visibility to the LED inside our
products and the products of others, the “LED
provided by Samsung” mark (the mark) on products
with our LED inside highlights the active experience
of using the device.

Via a distinctive shape we simplify product
information, create visual interest and form a unique
look for Samsung LED.

The “LED provided by Samsung” mark (the mark) is
shaped to be true to the core form of an LED Lamp,
echoing the reality and impact of “Samsung LED”.



Single Color Mark Variations

Single Color Black

LED provided by Samsung

LED provided by
Samsung

Single Color Reversed

LED provided by Samsung

LED provided by

Samsung

The mark may be reproduced in black on light
colored backgrounds or white on dark colored
backgrounds.

For applications limited to a single color, the
preferred mark is the first single color option on the
top.

When the Black and White version is engraved on

a product, the second single color option on the
bottom should be used if the size of the mark is
under 20mm wide or the surface of the product has
arough texture.



SAMSUNG LED .3
Clear Space and Minimum Size

Clear space
Clear Space
. Clear space frames the mark, separating it from
ED prOVIded by Sa msu ng other elements such as headlines, text, imagery
and the outside edge of printed materials. The

dimensions shown on the left represent the
minimum clear space. Whenever possible, allow

more than this amount of clear space.

ﬂLED provided by
Samsung

Minimum Size
Minimum size . . . .
When reproducing the mark, be conscious of its size

and legibility.
15mm 50px . L .

In print applications, the mark should never be sized
less than 15mm/9.3mm wide.

LED provided by Samsung LED provided by Samsung . i
When using GIF and JPEG files for web or video
applications, do not reproduce the mark smaller

9.3mm 32px than 50 pixels or 32 pixels wide.
LED provided by LED provided by
Samsung Samsung

* The height of the letter “S” in the Samsung logotype defines
the “variable” unit of measurement “X”.



SAMSUNG LED
Background Contrast

Single color black/reversed

LED provided by S LED provided by Samsung

LED provided by LED provided by
Samsung Samsung

50%




SAMSUNG LED .5
Unacceptable Use

Shown here are just a few examples of what “not to do” with the mark. Always treat the mark with care and use only
authorized electronic artwork.

ittty g O o sommedd)

DO NOT stretch the mark DO NOT alter the shape of the mark DO NOT change the typeface of the mark
Amazing

LED provided by Samsun LED provided by Samsun LED provided by Samsun

DO NOT add more information DO NOT alter the color of the mark DO NOT add 3D effects to the mark

Through aggressive business strategies a@

NED) provided E@y S@mg@m@ [ ; sufa positic LED provided by Samsung Alon
and analog chip development in 2001 with th

DO NOT create an outline around the mark DO NOT place the mark on a busy background DO NOT violate the clear space of the mark



Il. Applications



Printed Literature

The examples below demonstrate correct use of the mark.

The top two examples below demonstrate correct use of the mark.

The bottom four examples demonstrate unacceptable use of the mark.

(PARTNER LOGO

. This s the LED light |

Area Lights

Low energy consumption can save an average of at
least 35% on your electricity bill, while stil providing
the same brightness as fluorescent lamps. So they re

good for your wallet and the environment.

@RTNER LOGO @

LED provided by
Samsung

® The mark is not subordinate
to the partnerlogo.

® Logo clear space is violated.

LED provided by
Setans (PARTNER LOGO

. This s the LED light |

Area Lights

Low energy consumption can save an average of at
least 35% on your electricity bill, while still providing
the same brightness as fluorescent lamps. So they're

'good for your wallet and the environment

LED provided by Samsung

@RTNER LOGO @ @ARTNER LOGO @

Area Lights

® The mark is improperly ® Do not use Samsung’s
positioned within a graphic wordmark or lettermark.
element.

_— %]

LED provided by Samsung

® Logo size should be smaller
than that of the company,
manufacturer, and product
name or brand.



Advertising

The examples below demonstrate correct use of the mark.

The top two examples below demonstrate correct use of the mark.

The bottom four examples demonstrate unacceptable use of the mark.

(PARTNER LOGO

Area Lights

Low energy consumption can save an average of at
least 35% on your electricity bill, while still providing
the same brightness as fluorescent lamps. So they're

good for your wallet and the environment

q PARTNER LOGO @

LED provided by
Samsung

. Thisfsthe LED ight . |

LED provided by
Samsung

@\RTNER LOGO @rmiesroco
L0 i Samung
LED provided by Samsung

,m,;L,meLEJmM. »

Area Lights

(PARTNER LOGO

Area Lights

Low energy consumption can save an average of at
least 35% on your electricity bill, while still providing
the same brightness as fluorescent lamps. So they're

good for your wallet and the environment.

2 « PARTNER LOGO

,m,;L,meLEJmM. »

i

¥

Area Lights

LED provided by Samsung

i

,m,;L,meLEJmM. »

® The mark is not subordinate
to the partner logo.

® The mark is larger than the
partner logo and positioned on
a busy background.

® The mark is improperly
positioned within a graphic
element.

® | ogo size should be smaller
than that of the company,
manufacturer, and product
name or brand.

® | ogo clear space is violated.



Website

Place the mark near the most prominent place on the landing pages (usually the visual of the hero product or the headline).
Place the mark on a clean, solid background. Avoid overlapping with any graphics or product visuals.

(PARTNER LOGO

Area Lights r,,<.. J

This is the LED light ST
Jeast 35% on your alactrcy il whe 8l providiog

Low energy consumption can save an average of at the same brighiness as fluorescent lamps. So they're.

Teast 35% on your electriity bill, while st providing aood foryour walel and i envionmen.

the same brightness as fluorescent lamps. S0 theyre

good for your wallet and the environment.

Low energy consumpic

LED provided by Samsung

—— O D e @

@MNER LOGO  LED provided by Samsung @R’"‘E" Loco e LED provided by Samsung
A'ea LED provided by Samsung A'ea

ms‘.s Ihl‘LE‘D;\gh i Lights !

Bl oy Area
Tms‘lslhéLEDﬂgh gk Lights
; A14 y

ms‘.s ;h‘l‘LE‘D;\gh Lights
; A14 ol

5 A14

“This is the LED light

® The mark is not subordinate to the partnerlogo. ® The mark isimproperly placed on a busy ® | ogo size should be smaller than that of the
background photograph. company, manufacturer, and product name
or brand.



Online Advertising

The examples below demonstrate correct use of the mark.
The top example below demonstrates correct use of the mark.
The bottom three examples demonstrate unacceptable use of the mark.

Lignts A14

They're good for your wallet and the environment.

AT (PARTNER LOGO

N LED provided by
Li g hts Samsung
They're good for your wallet and the environment.
AT (PARTNER LOGO
Lights A 1 4
They're good for your wallet and the environment.

@MNER LoGO
Area
Lights A 1 4
They're good for your wallet and the environment.
LED provided by Samsung

® | ogo size should be smaller than that of the company, manufacturer, and product name or brand.

(PARTNER LOGO

LED provided by
Samsung



SAMSUNG LED 1.5
Products (Engines)

The examples below demonstrate correct use of the mark.
The top example, along with the zoomed in portion of it, demonstrates correct use of the mark.
The bottom two examples demonstrate unacceptable use of the mark.

@\RTNER LOGO

LED provided by
Samsung

FENy

(PARTNER LOGO

LED provided by
Samsung

ol

| ™
(PARTNER LOGO ci % c(f

8 g’;} (PARTNER LOGO @

b
/1 “/\/) IS-ED provided by P / LED provided by
amsung Samsun

r;-';‘g /‘) /,,‘a/“/ ¢
® Logo size should be smaller than that of the company, ® DO NOT use Samsung colors.

manufacturer, and product name or brand.

. Samsung Blue (CMYK: 100.80.0.0)

. Samsung Aqua Blue (CMYK: 100.0.0.10)



SAMSUNG LED 1.6
Products (Lighting)

The examples below demonstrate correct use of the mark.
The top example, along with the zoomed in portion of it, demonstrates correct use of the mark.
The bottom two examples demonstrate unacceptable use of the mark.

(PARTNER LOGO

LED provided by Samsung

(PARTNER LOGO

SAMSUNG

® Do not use Samsung’s wordmark or lettermark.



Packaging

The examples below demonstrate correct use of the mark.

The top example, along with the zoomed in portion of it, demonstrates correct use of the mark.

The bottom two examples demonstrate unacceptable use of the mark.

Thls is th LE hgh :

Area Lights

Thisis the L Ep light

gy consumption can save an average ofat

e 5 Low ene
"“"W"""""Wﬂ--mmm, las! 35% on your olectiity bil, whil st peckidng
B3y, U o
DBt m'm"mhmm\wu the same brighiness as flugrescent lamps gt
” Wm""”’“wmm . goad for your wallet and the emrsnmeric
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e,

@RTNER LOGO

\ LED provided by Samsung

gheiiy,

i

® Do not use Samsung’s wordmark or lettermark.

@RTNER LoGo 2

@RTNER LoGo 2

1This isth\LLEligh it

ot and tho nvicnmert-
) good foryour

LED prowded by Samsung

® Logo size should be smaller than that of the company, manufacturer,
and product name or brand.



Enquiries

Mark artwork files and other materials:
Please contact your regional account manager.





